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the new guys | mme

houstonpavilions.comt

Macy’s epitomizes traditional looks from the runway to ready-to-
downtown shopping, but the open-  wear.

ing in October of Houston Pavil- “We are thrilled with the opening
jons will again change the _ of the new store in Houston,” says

marketing manager Meghan Bryan.
“This is a great fit for us because
it’s a wonderful city with custom-
ers who love great fashion at the
greatest value.”

Another Pavilions stop,

face of downtown.

The three-story, multi-
use property prom-
ises to become a leisure
destination for those who
come downtown to

work and play, ; - BCBG, will open its doors
for residents of } : /1 Justin time to bring & high-
surrounding areas | : quality fall collection says
and for visitors . - | the megabrand’s creator

: Max Azria. “l love architec-
5 _-‘ ture and there was some-
7 \ thing very relevant to me
about the juxtaposition of
| old and new - it feels

to the city. From
Lucky Strike
Bowling Lanes
and the House
of Blues restau-

rant to a very modern. The mood
two-story of the collection is
Books-A-Mil- ladylike, and the colors
lion complete . reflect that.”

with a cof- ! “During times like
feehouse and this, customers
bakery, the are looking for
Pavilions will value in their
bring more purchases,” Azria

urban flavor to
Houston’s city
center.

“The Pavilions
will bring not only
a retail but an en-
tertainment aspect
to downtown,”
says Shaun Smith,
director of market-
ing. “You can shop,
grab a cupcake or

a glass of wine, or  Color is something that is
comefoboancens  yiery closely tied to-emotion -
and great dining.”  pactels feel romantic, darks
qomanchor st Teel more serious. I guess in
row sonoept from LDAL Way the collection is very
e eoneer” " human, because it has g colorf
S, evocative of the full
gl o spectrum of emotlorﬁ

-Max Azria

says. “This is why
our clothes are
consistently sue-
cessful - we offer
beautiful clothing
that focuses on
detail and excep-
tional quality.”



